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Abstract

The word sustainable reporting means reporting of financial statements in such a way that company could 
show its future prospective plans, regarding both economic and non-economic aspects, to its stakeholders, 
in its financial reporting. Traditional financial reporting only shows the economic aspects in its financial 
statements. The sustainable reporting should include operational related issues like resources conservations, i.e., 
conservations of various energy, conservation of water, conservation of paper etc. and management of waste, 
i.e., emission, solid and water. These above aspects are very sensitive .towards sustainable development and 
should be included in voluntary sustainable reporting. Many researchers, scholars, and academicians have 
researched a lot of aspects of sustainable reporting but no such remarkable research has been done to prove 
the accountability and trust of sustainable reporting towards stakeholders. Thus, the present paper attempts to 
prove the sustainable reporting as a tool of trust on accountability towards stakeholders of the company. The 
present study is combination of both primary and secondary data. The primary data collected from respondents 
of 50 stakeholders include creditors, employees, shareholders, customers and general public in the Cuttack 
City. The secondary data is collected from reputed journals, internet, annual publications etc. The various 
statistical tools like chi-square test, percentage calculation and Likert 5 point scale have been used. The present 
study concluded that sustainable reporting provides more accountability towards honesty, integrity, and 
independencies in corporate reporting. In the other words, it may be concluded that the sustainable reporting 
proved as a trust towards accountability in the present study.
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Introduction
Sustainable reporting is a tool towards more accountability, integrity, and honest of corporate 

reporting. Most initiatives in corporate social responsibility are in four crucial areas like education, 
health care, community, livelihood and infrastructure development. Sustainable reporting uses 
the concept of sustainable development. Sustainable development means the development should 
be made in such a way that right of future generation should not hamper.  Hence, sustainable 
reporting is treated as a tool towards accountability. 
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   Sustainable reporting includes operation related measures like resources conservation 
i.e. conservation of energy, water and paper in sustainable manner and waste management i.e. 
emission, solid, waste, and water etc.  So, some of the organizations are adopting sustainable 
reporting voluntarily. Moreover, most of the organisations are now provide scholarship & 
donation, disaster relief, free education, health care facilities, infrastructural facilities, conservation 
of cultural, community livelihood and conservation of environment. These are corporate social 
responsibilities factors which include code of conduct of internal management, voluntary 
sustainability principles, certification and audit, communication with employees among others.

Review of Literature
Jose and Saraf (2013) studied the initiatives towards sustainability of top 100 Indian companies 

among multiple of variables related to sustainability. They concluded that there are significant 
variances in coverage of sustainability factors by various sectors. Daizy and Das (2014) have 
shown comparative analysis between GRI (Global Reporting Initiative) and DJSI (Dow Jones 
Sustainability Index) and concluded that Global Reporting Initiative is much more acceptable 
framework for sustainability reporting than DJSI. Kumar (2014) explained the sustainability 
reporting practices of the selected petroleum companies registered and listed in the NSE nifty 
index companies and FORTUNE 50 companies. He concluded that sustainability reporting 
disclosing practices of all the NSE Nifty listed companies were very good. Ainapur and Rao 
(2014) aimed at investigating the Sustainability Reporting Practices followed by Indian foundries 
and concluded that foundries are contributing to the GDP of the Indian economy to a large 
extent and foundries can make an attempt to report sustainability. Bhalla and Bansal (2014) have 
studied that the growth of sustainability reporting in India and the information which is disclosed 
by the corporations with the help of such reports form the economic aspect of the sustainability 
reporting. Their study provides evidence that the Indian corporations are also now actively 
participating in the corporate sustainability reporting practices.

Research Gap
Till date, several studies have been done in the area of sustainability reporting. But, no 

remarkable research has been done in the area of trust and accountability generated through the 
practices of sustainable reporting. Therefore, the present study tries to fill this gap.

Objective of Study
The present study attempts to analyze the Sustainability Reporting as a trust towards 

accountability.  

Research Methodology
The present study is an attempt to analyze the Sustainability Reporting as a tool towards of 

accountability. The nature of this study is both descriptive as well as analytical. The present study 
is drawn upon both primary and secondary data. The primary data collected from 50 stakeholders 
of the various companies which equally divided between investors, employees, customers, 
creditors, and general people of the society in the Cuttack City. The primary data was collected by 
a well-designed questionnaire and the secondary data was collected from journals, newspapers, 
internet etc. The data were collected in the month of February and March 2016. The data were 
analyzed through percentage calculation, mean and chi-square calculation and were appropriately 
interpreted.
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Data Analysis and Interpretation

Profile of Sample Unit
The sample unit includes stakeholders of companies which consist of investors, employees, 

creditors, customers and general people (each category has equal percentage to total sample units) 
in the Cuttack city including males and females. The sample unit is 50 and it includes 25 female 
stakeholders and 25 male stakeholders.

Table 1: Profile of the Sample Stakeholders

Profile
No. of 

respondents 
(N=50)

% to 
Total

Valid 
%

Profile
No. of 

respondents
(N=50)

% to 
Total

Valid 
%

Gender: Age:

Male 25 50 50 Up to 25 16 32 32

Female 25 50 50 26-40 20 40 40

Education: Above 40 14 28 28

Secondary 7 14 14 Occupation:

Degree 19 38 38 Investors 10 20 20

Above Degree 24 48 48 Employees 10 20 20

Annual Income: Creditors 10 20 20

Below Rs 1,00,000/- 27 54 54 Customers 10 20 20

Rs. 1,00,000-5,00,000    16 32 32 General People 10 20 20

Above 5,00,000/- 7 14 14

Total Sample (=N) 50 100 100 Total Sample (=N) 50 100 100

Table 1 shows that out of 50 respondents, 14% have below secondary, 38% have degree 
and 48% have above degree qualification.  Out of 50 respondents 54% have below Rs. 1,00,000; 
32% have between Rs. 1,00,000 to Rs. 5,00,000; and  14 % have above Rs. 5,00,000 as their annual 
income. Out of 50 respondents 32 % have up to 25 years age, 40% have between 26 to 40 years age 
and 28 % have above 40 years age.

Profile of Sample Stakeholders’ Perception
The Table 2 shows the perceptional attributes of the sample stakeholders in the study area. 

Regarding the stakeholders’ perception towards expenses on health, education, environment, 
infrastructures and greening activities, the chi-square test shows that there is a significant 
difference between different magnitudes of different perceptional factors reported in Sustainable 
Reporting. However, the stakeholders’ perception towards expenses on community development, 
the chi-square test shows that there is no significant difference between magnitudes of expenses 
on community development.
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Table 2: Perceptional Attributes of the Sample Stakeholders

Perception
No of 

respondents
% to 
Total

Test 
Statistics(5% 

level of 
significance)

Perception
No of 

respondents
% to 
Total

Test 
Statistics(5% 

level of 
significance)

Expenses on Health Expenses on Environment

Satisfactory 32 64 χ²= 28.84 Satisfactory 31 62 χ²= 19.24 

Unsatisfactory 17 34 p value=5.991 Unsatisfactory 12 24 p value=5.991

Neutral 1 02 d.f.=2 Neutral 07 14 d.f.=2

Expenses on Education Expenses on Infrastructures 

Satisfactory 27 54 χ²= 20.44 Satisfactory 35 70 χ²= 31.72 
p value=5.991Unsatisfactory 21 42 p value=5.991 Unsatisfactory 11 22

Neutral 2 04 d.f.=2 Neutral 04 08 d.f.=2

Expenses on Community 
Development Expenses Greening Activities

Satisfactory 22 44 χ²= 5.56 
p value=5.991

Satisfactory 33 66 χ²= 27.64 
p value=5.991Unsatisfactory 19 38 Unsatisfactory 14 28

Neutral 09 18 d.f.=2 Neutral 03 06 d.f.=2

Total Sample(N) 50 100  
Total 
Sample(N)

50 100  

Ranking of Different Sustainable Reporting Factors by Sample Stakeholders
 Table 3 shows that selected sample stakeholders ranked the different Sustainable Reporting factors like expenses 
on education, infrastructures, environment, greening activities, health and community development as 1, 2, 3, 4, 5 and 6 
respectively. 

Table 3: Likert 5 point Scale for Ranking of Different CSR factors

SR Factors
Strongly 

Agree
Agree Neutral Disagree

Strongly 
Disagree

Total
Total 
Score

Rank

Expenses on Health 15 12 2 11 10 50 161 5

Expenses on Education 18 12 5 10 5 50 178 1

Expenses on Environment 17 9 4 12 8 50 165 3

Expenses on community development 9 13 9 7 12 50 150 6

Expenses on Infrastructures 16 15 1 11 7 50 172 2

Expenses on Greening Activities 13 16 2 9 10 50 163 4

Summary
Sustainable reporting is treated as a tool of trustiness towards creating accountability to all. 

Organisations in the world get their input from the society and also get their revenue by selling 
their output to the society. So, it should be primary duty of any organisation to care for society 
and to develop the society. By the practice of sustainable reporting, the company can cover both 
the aims, i.e., economic as well as social interests. With the passage of time, accounting and 
display of public reporting system becomes more transparent as a result of pressures from various 
stakeholders of the companies. It is time for various companies to behave in ethical and desired 
responsible manner towards stakeholders’ viz. consumers, employees, communities and also 
towards environment.
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Findings
Sustainable reporting includes both economic and social interest of the company. In the 

present time, the stakeholders have overall positive perception towards the sustainable reporting 
as a trust towards accountability.

Conclusions
All organisations in the world should take reasonable care of the society and as well as 

its economic interests. The stakeholders of the companies have pressure about sustainable 
reporting of the company. Thus, the companies are now bound to disclose their accountability 
to all stakeholders. Sustainable Reporting uses the concept of sustainable development. 
Sustainable development means the development should be made in such a way that right of 
future generation should not hamper.  Hence, sustainable reporting is treated as a tool towards 
accountability.

The present study concluded that sustainable reporting provides more accountability towards 
honest, integrity, and independencies in corporate reporting. In the other words, it may conclude 
that the sustainable reporting proved as a trust towards accountability in the present study.
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